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 هدفت الدراسة إلى التعرف علىى العقةىة نىال الليةلاىة يت ىدار الىوات يلىير  ال سىن لىد  عارىة يىل اليىراه ال       
يالفريق نال يتيسطةت الليةلاة يت دار الوات يلير  ال سن لد  عارة الدراسة يالتي تعز  لتحرار اللير الشخلىاة 
يال رس  يالفريق نال يتيسطةت ت دار الوات يلير  ال سن لد  عارىة الدراسىة يالتىي تعىز  لرىيي الياىيا الليةلاىة  

  تيزعىت نةلتسىةيب نىال اثرىةل يالىولير  يتيزعىت إلىى ( يل اليراه ال في يحةفظة  ىد 316يشيلت عارة الدراسة )
( لا ا يييا نولك   يترايحت أعيةر عارة الدراسة في 141( ا يييل نإ راء تحرار يتعداا ليرهن الشخلاة ي )175)

(  2002عةيًة  استخديت النةحثة الأديات التةلاة: استناةل اليايا الليةلاة العلةناة لآيةا نةظة )  (21-13)  اليد  ية نال
(  يي اةس لىير  ال سىن لزارى  2008يالرسخة العرناة يل اختنةر ت دار الوات لريزرنرغ نتر ية يرلير نيةلةر  )

(  ياستيةر  الناةرةت الأيلاة يل إعداد النةحثة  يخللت الرتةئج لي يد عقةة ارتنةطاة سةلنة دالة إحلةئاة 1998ش ار )
عقةة ارتنةطاة يي نة دالىة إحلىةئاة نىال لىا يىل الليةلاىة يلىير  ال سىن  نال لا يل الليةلاة يت دار الوات يي يد 

يي يد عقةة ارتنةطاة سةلنة دالة إحلةئاة نال لا يل ت دار الوات يلير  ال سن  ليىة أظرىرت الرتىةئج ي ىيد فىريق 
ة  يي ىيد وات دلالة إحلةئاة في الليةلاة تعز  لتحرار اللير الشخلىاة للىةلم ي ييعىة تحراىر اللىير الشخلىا

فريق وات دلالة إحلةئاة فىي ت ىدار الىوات تعىز  لتحراىر اللىير الشخلىاة للىةلم ي ييعىة عىدن تحراىر اللىير 
الشخلاة؛ يي يد فريق وات دلالة إحلةئاة فىي لىير  ال سىن  تعىز  لتحراىر اللىير الشخلىاة للىةلم ي ييعىة 

الدراسة في ت دار الوات تعىز  لرىيي الياىيا تحرار اللير الشخلاة  لية ي دت فريق وات دلالة إحلةئاة لد  عارة 
الليةلاة للةلم ويب اليايا الليةلاة اليرخفضة يفريق وات دلالة إحلةئاة لد  عارة الدراسة في لىير  ال سىن تعىز  
لريي اليايا الليةلاة للةلم ويب اليايا الليةلاة العلةناة يعدن ي يد فريق وات دلالة إحلةئاة فىي لىا يىل الليةلاىة 

ر الوات يلير  ال سن تعز  لل رس  ينرةءً على رتةئج الدراسة تيلي النةحثة نفرض ةيارال لةرية على يلةلات يت دا
اثعقل عرد رشر اللير اليعدلة لليشةهار يالعةرضال تتضيل إرفةق تحوار نتعدالرة أسي  نةلديا التي ةةيت نولك  يأل 

يةت نح   ية ايلل يىل التطنا ىةت التىي تسىتعيا لتحراىر اللىير ت ين ال رةت اليعراة لرائة الاتلةلات يت راة اليعلي
الشخلاة لت لاص استعيةلرة يلولك تيلي اليسترللال ياليرتيال نةلتسياق ياثعقل ييزار  الت ىةر  ير ىةا يسىادات 

لىي الأعيةا ندعن السلع ياليرت ةت للشرلةت ياليياةع التي ت دن ريةوج عةرضال لا تخضىع لىيرهن للتعىداا  ليىة تي
نرفع يستي  اليعي لد  أفراد الي تيع ن نيا ال سد يالتغارات التي تطرأ علاه عنر اليراحا اليختلفة  يتليان النرايج 
اثرشةداة يل ةنا الأخلةئاال الرفساال لترياة ت دار الوات يعقج الليةلاة العلةناة ياضطرا  لير  ال سىن ياليةةاىة 
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Abstract 

      The study aimed to identify the relationship between perfectionism, self-esteem and body 
image among a sample of adolescents, the differences between the averages (means) of 
perfectionism, self-esteem and body image in the study sample according to (the photo editing 
and the sex) , and the differences between the averages of  self-esteem and body image in the 
study sample according to (the type of perfectionistic tendencies). The sample consists of (316) 
adolescents from Jeddah with equal distribution between the sexes (158 females and 158 males), 
and (175 who edit their Selfies and 141 who do not). The ages of the study sample ranged from 
(13 to 21) years. The researcher applied the following tools: Baiza's perfectionism tendency 
questionnaire (2002), The Arabic Version of  Rosenberg's self-esteem scale Translated by 
Mansour Boukassara (2008), Shuqair's body image measurement (1998), and the preliminary data 
form prepared by the researcher. The study concluded that there is a statistically significant 
negative correlation between perfectionism and self-esteem, and a statistically significant positive 
correlation between perfectionism and body image, and a statistically significant negative 
correlation between self-esteem and body image. The results also showed that there were 
statistically significant differences in the perfectionism according to the editing of the selfies 
favored the photo-editing group. Additionally, there were statistically significant differences in self-
esteem was according to editing of the selfies favored the non-photo-editing group. And there 
were statistically significant differences in the body image according to the editing of the selfies 
favored the photo-editing group. There were also statistically significant differences in self-esteem 
according to the type of perfectionistic tendencies in favor of those with low perfectionistic 
tendencies. And there were statistically significant differences in the body image were according to 
the type of perfectionistic tendencies in favor of those with neurotic perfectionism, and there are no 
statistically significant differences among male and female members of the study sample in 
perfectionism, self-esteem and body image. Based on the results of the study, the researcher 
recommends imposing strict laws on advertising agencies when publishing edited photos of 
celebrities and models, these laws include attaching a warning to the edited photos, following the 
example of the countries that have implemented such laws. The relevant authorities, such as 
Communications and Information Technology Commission, should take steps to block some of the 
applications used to edit selfies in order to reduce their use. The researcher further recommends 
that consumers, and those interested in marketing and advertising, as well as the ministry of 
commerce and investment, businessmen and businesswomen, to support goods and products 
produced by companies and sites that provide and publish unedited and unretouched images of 
models. Also recommends working towards raising the level of awareness among members of 
society with regard to accepting their bodies and the changes that happen to it through the 
different stages of life. Finally, to design counseling programs by psychologists to develop self-
esteem and treat neurotic perfectionism and body image disorder and help prevent them.   
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